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GENERATIONS
IN TIME OF LOCKDOWN
HOW WAS IT? WHAT’S NEXT?
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We took the Lockdown as a unique
opportunity to gain better understanding
of the generations’ specific differences

in terms of their...

e Key values

* Coping strategies

* Impact on various spheres of life
 Derived «lessons»

* Learnings for brands

Aeliex



3 generations, 18 persons, 5 days and 821 posts




Methodological Notes

Special recruitment approach for each
generation: apart from age and life
stage, there was also a set of attitudinal
statements
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A TONBKO HIHMHEID CHOKD WB3POCAYION MMIHE, NOKE Bl
CHALHD He oBpemeHeH 0BAIATENLCTEIMM W MOTY HKUTE B
C80e yaoBonbCTaMe

Mie BaHO BHAETE NPAKTHHECKYIO NOAL3Y TOTD, 4TO A
Aenak

A ropsyCh CEOMMM AOCTHMEHMAMM K HACTOALLEMY
MOMEHTY, M MHE BaHO WMK AENHTLCA M PACCKAILIBATE O
HHX

A Haxomych Ha 3Tane nowcka cefia W caoero Nyt

MHe HpaBMTCA Np [ELT A
CTAPAIOCE HE YNYCHATE BOIMOMHOCTH

A He BOIoCE MEHATS B CB0SR MUIHH MHOTOR, BT
OWHEHN — 3TO HOPMANEHD

MHe BamHo umers T g G -

4epes ca0f CoBCTEEHHLIR CTMAL, CHOM YENBYEHHA,
COLMANEHBIE CETH

A LEHID BOIMOMHOCTE NOCTORHHKD YYMTLCA, PAIBHBATECA
M [ENaTh TO, 4TO MHE HPIBUTCA

MHe HPEBUTCA NPOCTOTE W ABMOKPATHYHOCTE BO MHOTWX
B, A YCTan () 0T HeHywHOM Nadoca W rAakYPa

¥ MEHA BOEMAE ECTh CHOA TOMKE IPEHUA, MHE BAMHO,
yTobe oHa Belna yonsiwada

A b HECH

puiM A OHm mMHE
COPMEHTMDOBATECA B BLIBOPE W NOHUMaHWK TOrO, 4TO
NPOKEROAMT BOKPYT
A OUEHE BHMMETENEHO OTHOWYCE K cefe, CBoMmM
NoTPeGHOCTAM M MENaHWAM

MHe BamHo b CBOKO HM3Hb

APKMMM BNEYATAEHAAMM M IMOLMAMK

MHE HPaBHTCA IHCNEPHMMEHTUPOBATE, NpobosaTe
4TO-TO MHTepecHoe, Hosoe, HeobsluHoe

MHe HPaBWTCA NPOCTOTA M JEMOKPATHYHOCTD BO
MHOTHX BELUAX, A YETAA (3] 0T HEHYWHOTO Nagoca W
rnamypa

MHe BaMHO NOAYYaTh MAKCUMYM YADBONLCTBHA OT
#um3nu M Banosats cebia

A CHUTa, YTO HAMAAA NMYHOCTS YHHHANBHA,

NOITOMY HE MOMET GbiTh YHHBEPCANbHbIX PEWIEHHA,

BEE IDAMHO GbITh HHOWBHAYANLHO W
NEPCOHaNHIMPOBAHD

,£|,r|a MEHA HOBLIE 3IMOLMK W BNEYATNEHHWA BamHEe
MaTepHanbHbIX BEWLEH

A LeHIO BOIMOMHOCTE NOCTOAHHO PAIBMBATLCA M
AENaTh TO, 4TO MHE HPaBHTER

A fepHy pYKY HA NYALCE HOBLIX TREHAOE

A yaenaw GoNbLOE BHUMAHUE ICTETHHE, MHE
BaMHO, 4Tobbl Boe BOKPYT GblN0 KpacKBo,
ATMOCHEPHO W AHTYPAMHO

A HHMBY ¢3048CH M CEHYNACH W HE 3ATNALLIBAKD B
Aanexoe Byoywee

MHe BaMHO MHTh B £3NKUeHTpE cobbiTuis: Beage
NoGbIBAT, HUYETD HE YYCKATD, HHTL HACILLEHHON
HUIHbIO

Lna MeHA BamHa dUHAHCOBAA cTaBUNBHOCTD,
NO3TOMY A CTAPANOCH OTHNAABIBATE YACTh CBORTO
Aoxoga Ha Byaywee

B NOCTAHOBKE M PELIEHMM 3234 A, CKOpee,

Py ACTBYIOCH PALMO np
CNOHTaHHbIE HeoBAYMAHHLIE PELIEHMA — HE NP
MEHA

B pabote a 6 b Ha
4EM Ha NpoLecc

MHOTAA MHE KaMETCA, YTO A 3a604yCh 0 BAMIKMX
Bonbwe, yem o cebe

T,

Ina mexs cnoeo "Hago" BamHee cnosa "xouy”

[AnA meHa BakHa pafioTa, HO A BCRIHA CTApalch
YAENMTE ADCTATONHO BHUMAHWA CEMbE W COXPAHHTE
Banawc

Al Bepio, YTO NOCTYNHW BAKHER CNOB

B NnoBceaHEBHOR MWIHK A CTPEMNKOCE K HOM$BOPTY W
YNOPALOHEHHOCTH

B moeH MHIHKH Mano chy4aiHoCTeR: Boero, 4To Y
MEHA eCTh, A AOGMACA(-N3ck) CAMOCTOATENLHO

Al UeHIo BEE HAYECTBEHHOE, NPOLWEIEE NPOBEPHY
BPEMEHEM H COBCTBEHHBIM ONBITOM

MHE BaHO HANONHATE CBOKD WHIHE NPHATHBIMK
BMEYATNEHHAMM W IMOLMAMMA

Al UEHIO BOSMOMHOCTD NOCTOAHHO PA3BMBATLEA M
AENATE TO, 4TO MHE WHTEPECHO: G23 HANPAMEHHA, B
cBOE YNOBONBCTEHE

We arrived «at the right moment,
at the proper spot»: great engagement,
sincerity, willingness to share their thoughts

** Thank you for the interesting research! | truly enjoyed it and peeked inside
myself! And | smiled!!!! Thank you so much!!! :-)

** Thank you for the opportunity to be a part of such project,
it was interesting and rewarding for me, too!) | don’t often write down my
thoughts, and now I’'ve even started thinking about implementing them in
my real life

** Thank you for interesting questions, a chance to ponder on matters we
routinely address in very general terms. It showed me different aspects of
simple, common, yet very important everyday concerns

e Thank you so much!!!'| greatly enjoyed such format of interaction!!! I'm

pleased to be helpful, and it was nice to be able to express my attitudes
and opinions, which, very importantly, was so highly appreciated by you!

Woliey



Key Learnings about
Generations during LOCKDOWN




ATTITUDES TOWARDS THE LOCKDOWN

gen
Z Y X
LOCKDOWN AS PROJECT LOCKDOWN AS EXPERIENCE LOCKDOWN AS CHALLENGE

* Easy and fast adaptation e Opportunity to gain new unusual * Greater difficulty adapting to the
e Can turn the situation to their experience lockdown: more effort, stress,

advantage « Despite significant change in their and anxiety about employment
e Acquiring practical skills to be used lifestyle, could adapt quite easily and family’s well-being

in the future and appreciation e Time for “my things” and everything

of new opportunities that | truly enjoy




RATIONAL vs. EMOTIONAL DIALECTICS

Z

COMPLETELY RATIONAL

* No much serious concerns about
the lockdown

* The most rational attitude: crisis
as situation at hand

* Fairly thorough compliance with
the self-isolation rule

Y

COMPLETELY EMOTIONAL

* Emotional attitude: fast transition
from «apocalyptic sentiment»
to search for positive emotions

* Emotional, not always consistent
behavior, also with regard to
the self-isolation rule

gen
X

EMOTIONAL ATTITUDE,
RATIONAL BEHAVIOR
o .

~
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* Emotional negative attitude
to the situation

* Rational and consistent behavior,
step-by-step handling of all problems
and difficulties

e Strictest compliance with
the self-isolation rule



LOSS OF FREEDOM AND PRIVACY

THE KEY TENSIONS

gen

gen

L Y

MISSING IMPRESSIONS
AND PEOPLE AROUND

M

* The smallest tensions: slight
troubles, rather in the practical
aspect

* Most frustrated by
the «infringement» on their freedom
and loss of privacy

* The biggest contrast vs. their normal
way of life: «life put on hold»

» Restricted opportunities for getting
experiences

 Scarcity of live social interaction
and people around

X

LOSS OF CONTROL, IMPAIRED
QUALITY OF LIFE

B

WN

The strongest tensions

Loss of control over the situation and
of the much-needed feel of stability

Generally impaired quality of life
Lack of the «safety cushion»



PERCEPTION VECTOR

Z Y X
LOOKING AHEAD HERE, NOW LEANING ON THE PAST
 Start or keep looking ahead e Remain in «here and now» and * Live leaning on the past, take it
« Trying to prepare themselves keep living in that state due as important «anchors» providing
for the future and acquire valuable to impossible planning the much-needed feel of security
knowledge and skills in advance * Anticipating the time when the e Let themselves make no plans
lockdown is over and the things, and just live in «here and now»

they are going to fill it with




BEHAVIOR STRATEGIES

gen

gen

Z

FLEXIBILITY AND PRAGMATISM

 Flexibility: adjust to changing
conditions quickly and easily

* Pragmatism: know what they want,
seek fast tangible result

Y

ENJOYMENT AND SMARTNESS

LY Y

* Enjoyment: taking care to ensure
the desired level of pleasure
and happiness

e Smartness: try to act with top

efficacy, smartly manage time
and other resources

X

CONTROL AND MANAGEMENT

v

e Control: lacking control over
external circumstances try
to control everything they can

* Management of self and family



LOCKDOWN «LESSONS»

Z

ENABLING

@

* The need to gain practical skills
with prospects of monetization

Y

MINDFULNESS AND
PRIORITIZATION

e Even greater mindfulness: shifting
the focus from ‘outside’ onto

oneself, figuring out what is truly
important

e Subsequent prioritization
of important things in life

e Collecting moments not things

gen
X

DISCOVERY OF OWN VALUE,
SAFETY CUSHION

&

* Discovering the value of oneself
and me-time — «the air»

* The need for the «safety cushion»
to ensure stability and maintain
the quality of life



Lockdown Illustrations
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Brittney 103 256 oukos
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‘cpopmanika 1 UKT

6 MIOAR — MQTEMATHKA (NPOCHHAL)

9 MIOAR — HCTOPMS,

13 mioAs ~ 3, XMMUR
16 WioAs — HbIE A3bIKH (MMCBMEHHAR YaCTH)
18, 20 MIOAR — HHOCTPAHHbIE A3bIKK (YCTHOR HGCTH)




What does it all mean
to brands?




Two opposite trends...

Generations getting closer and
exchanging patterns due to finding
themselves.in similar circumstances

and frequently — in the same space
o

The core features of each generation
are being revealed and more
prominently exposed — as in any crisis




During the LOCKDOWN people have become
a bit happier and a bit more similar, because
they...

.- Paid attention to themselves and were satisfied with what they discovered
¥ 3 Experienced the joy of being with their closed ones

»% Became more caring and learnt empathy

.%  Discovered the joy of self-development and self-improvement

¥ 3 Expanded their online capabilities

25 Tidied up their lives and homes, have become more practical
.5 Learnttodoa lot of things themselves, and loved it

¥ 3 Recognized the value of little joys

7% Started thinking about their health

7% Realized that beauty could be natural

. Learntto enjoy the time at home...

...and even got some pets @ Atwb(




What brands need

to understand about each
generation in order to come up
with proper insights?




ABOUT THEMSELVES

T4 Y X

—_

Focus on individual e Rediscovered value

e Appreciating the value

of self, being flexible — features and special of self: gen X have

capable of adapting needs remembered about

to the world and  The need to maintain themselves,

turning the situation a proper level rediscovered

to their advantage of happiness themselves and their
and esthetics capabilities, but they

need constant
appreciation of their
success from

the outside world

* Ability to adjust the
world to their needs,
smart resource
management




ABOUT OTHERS

Z \' X

* Loving self and family Social beings * Discovering the joys

while staying self- * Huge importance of family interaction,
sufficient of offline contacts, tuning into each other,
e Starting to recognize touches, cordiality understanding, getting

closer, exchanging
experience and

the value of offline
relationship while

Returning to family

Transferring the

having relatively low . information
: patterns of socializing : :
social competence, : : . : * High value of reliable
o , with friends into family ) ,
prioritizing social close circle of friends

connections and relations




ABOUT MINDFULNESS

e Mindfulness is inherent

togenZ

They are constantly
aware of the purpose
of whatever they do,
result-oriented and
take care to gain
practical value and lay
foundation for the
future

e Mindfulness is

an important value
for gen Y allowing
them feel harmonious

In many instances

it comes as
appreciation of the
moment: enjoying
whatever they are
doing, wherever they
are, whatever they see

Mindfulness also
implies consonance
with oneself

X

e To gen X, mindfulness

means habitual control
and order, maintaining
the quality of life,
smart choice,
responsible behavior,
ability to accept
current situation

for what it is

To some it is ability
to devote time to self
and enjoy it




L

Work as a profitable
enterprise

The top priorities are
money, comfort,

and being in demand
Optimism and
confidence: relevant
skillset can land you
a job at any moment

Flexibly changing
occupations and
employment modes
seeking higher profit

ABOUT WORK

Y

Work as passion,
a pursuit that is right for
me

Rediscovering online
opportunities in their
work

Remote online work
as new experience
Adapting easily and
quickly, keeping the
work time and space
apart in a smart way

X

* Work as a means

of support, the area
of reliability and control

Less flexible and
adaptive, find greater
difficulty with adjusting
to new conditions,
unwilling to switch jobs

Work hard,

cannot maintain a firm
boundary between
professional and
personal life



& ABOUT PERSONAL DEVELOPMENT

* High practical value
of self-education and
personal development
seen as investment
into the future

e Result matters

* TogenY, personal
development is
a pleasure, joy, fun,
and a source of new
experience

* |tis virtually lifestyle
and a part of identity

e The process matters
and should be
enjoyable

X

* To gen X, personal
development and self-
education come as yet
another reason for
getting to know and
loving oneself, and
then to share the
results and
achievements
with the world
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Thoroughly watching
the balance between
study/work and leisure

e Guaranteed to have
enough free time
* New value of little joys
* Recognizing the
importance of
o 7 entertainment in life,
Lo 4 W~ 4 tendto outsource it
- to professionals

Y

* Getting desired level of
entertainment and joy
is an important
condition for «happy
life»

* Mastery of getting
pleasure and
maintaining the right
balance between work
and leisure

* Drive for new
experiences has
evolved into one of
the core values

ABOUT WORK-LIFE BALANCE

X

* Mastering the skill

of «letting oneself go»
and appreciating

the value of little
pleasures, carefree
attitude, joy of
spending time with
loved ones, beauty

of the moment «here
and now»

Drive towards harmony
between duties and
leisure



ABOUT MONEY / CONSUMPTION

e Smart earners and
spenders

* Monetizing whatever
possible

* Money comes as an
important enabler
of status and
independence

e Know how to «live
within their means»

* Paying attention
to VFM, watching it

Spending a lot and
with gusto

Money is no goal by
itself, rather an
important means

of ensuring the desired
level of experiences
and pleasure in life

Love being smart
consumers,

but in VFM priority
invariably goes

to “value”

X

Know how to cut costs,
spend money
prudently and
«properly»

Money is an important
means of control over
the family well-being
and quality of life

Appreciating VFM,
sometimes prioritizing
the “money” part,

yet still paying great
attention to quality



ABOUT ONLINE AND OFFLINE

Z Y X

e Appreciated the
practical value of

Realized the dangers
of getting absorbed by

* Mastered online ways,
yet were missing the

online opportunities the online depth, intensity,
Realized that online * Realized the need and appeal of offline
socializing is not for smart approach experiences
enough and control * Will be balancing with
* Turned their eye to * Felt an acute desire newly acquired skills
the offline with for offline
new interest communication
e Transferred their online and experiences
skills to the older * Proved dependent

generation on tactile contact




ABOUT SOCIAL RESPONSIBILITY

L

e Care about the world
«we are to live in
future»: importance
of social justice, public
freedom, ecological
security

* High level of tolerance

Y

Global thinking

Caring for the entire
world

High level of empathy
to the weak and
underprivileged

Social consciousness

Concern about the
world being imperfect
«here and now»

X

 Care for the loved ones
as the top priority,
hope for return of the
past stability and
control

* High sensitivity to
social security matters



Conscious and
responsible attitude
to health, as they were
growing up along with
the HLS concept
Personalized thoughtful
HLS (what | really need),
rather than imposed
trends and a part
of lifestyle

* Thinking proactively
about their health
and body in the future
perceiving it as
an investment

ABOUT HLS

HLS comes as an attribute
of trendy living, no goal
by itself

«Flexible» HLS:

from thorough
observance to guilty
pleasures
Uncompromising
strategy:

food should be healthy
and give pleasure, won’t
accept any significant
restrictions
«Domestication»

of sports and food

X

Tend to be generally
responsible about health-
related matters
Traditional basic HLS:
fundamentals of healthy
eating and
«manageable» exercise
Controlling food
healthiness and diversity
both for themselves

and entire family
Home-made food is

a routine practice

Have discovered value
of home exercise




ABOUT BEAUTY

* Appreciate natural well-
groomed beauty

e Showed great interest
to home beauty care:
they enjoy learning
and experimenting

* Value individuality

and diversity of images

* Happy with themselves,
feeling attractive «as is»

* Tend to basic care

* Inclusive and
democratic approach
to beauty

\

X

* Relatively higher
beauty standards

* Need outside
appreciation

* Were unhappy about
forced DIY beauty care
at home, realized that
professional beauty
services are preferable



ABOUT HOME

T4 Y X

—_

* Rethinking attitude
to cleanness and beauty

* The value of personal
space has grown

* Home becoming
a space for emotional

at home recharge and new significantly higher
* More responsible experiences, * The need for silence,
attitude to the space rather than just a place cozy environment,
around them, willing to spend the night possibility to stay alone
to keep it tidy * Ever stronger need and indulge in one’s
to keep the home nice me-time
and cozy

e Decluttering and
rearrangement




Relevant references for Gens




gen

Relevant references

Crazy account Delivery Club:
Kitchens on the block in TikTok Wild Delivery

=y ”'g;7

YOTA: Master of Traffic

Hrational : HakopMuTe XMBOTHbIX

: P
et #entertaln ent 13 Pa3HbIX YrosikoB Foccunun
#flexibility ' e m

#thorough design #self-irony

#Hfinancial benefit

/ v &y :
#Henvironmental
responsibility

Apps by Megafon

#transparent #up-to-date and hi-

#simple tech

#digital competence #simple

#fun







gen

Relevant references

Anton Lapenko
EcoMultiCard by VTB

#absurd

#environmental
responsibility

#practical

Chupa-Chups by LABELCOM

#non-standard approach

#absurd

Blue Burger by YOTA in
Krasnodar

# non-standard approach
#freedom of self-expression

#Hentertainment and fun




Relevant references

#spaceforyourself

Letters about the important from the most

unusual spring in my life

Spaceforyourse": OTNpaBuTL coobileHre & v

19 nyBnuKaumi 154 NoANMCHUKOB 1 noagnucka

#npocTtpaHcTBognsacebs

OT KoMaHabl @plannerbykuz

Mwcbma o BaxHOM

13 camMoil HeoBbIYHOM BECHbI B XU3HW.

Mepeble 16 WcTopuii B NoakacTe @department.love:
clck.ru/NMRkQ

#npocrpancreonnsceds #npocTpancreoanscets

“pocTpancTeO ans ceba” - 3TO
nnomwanxa, rae Xaxmni M3 Bac
CMOXeT PacCKasaTh O BHYTPeHHMX
MSMEHEHMSX, XOTOPHE NPOoMSOoWNM BO
BpeMs MSONAUMM, O HOBOM WYBCTEE,
KOTOpMEe BN MCOMTANM M O KOTOPOM
BaxXHO NOMHMTE nOCHe.

SPACE

Menst Bcerpma 6ecrnioxomna MOS
INIPORYKTUBHOCTE. 51 NOBOJIBHO
OOJNITO MOTY pemaTk 3ajauu,
MOTOMy YTO B JI0BOM BOIPOC
MHE HYXHO MNOTPYSUTBCS OYEeHB
Tny6oko. M xapaHTMH Kak
6ynTo manm MHe KapT 6yaHm BO
BpPeMeHM - BOBMOXHOCTE
NOATBEPOUTE, YTO sI BCe
menana npaBunbHO. HaBepHoe
IJIST MEHSI 3TO TOJNBKO TaK M
MOXeT OBITEH.

#mindfulness and sensibility
#setting the right priorities

#honesty and authenticity

#lockdown as a space for new
experiences and sensations

#life here and now

39TO kak BeYepMHKa, Ha
KOTOPYI0 TH HE XOouellb
MATH, IIOTOMy 4YTO BaBTpa
Ha pabory, a 3TO
OKasmBaeTcs Jydumas
BeuYepMHKa B TBOEM XMUBHU

PaHbwe O6BUIO OWyWeHMue,
YTO OCTAHOBMUBUMCHL, S
BRIy M3 COPEBHOBAaHMUSA,
a OKakaJiIoCh, YTO HMKAKOM
TOHKM HeT M HUKOTI'Za He
61UTO .

HeT wkans! M gucTaHUUM,

HeT Cynel M Npu3OBOTIO
donna.

Afoliey



CKNSIHKN Loy
MyTewecTByem goma

H#engagement

#value of the present, living
here and now

#lockdown as a space for
new experiences and

sensations

Hunusual solutions for

socialization

#trendy, interesting, smart

Relevant references

Kak paGoTaloT cknsiHKu?

Bbl nonyyaete yuebHblin MaTepnan B CKNAHKaX, Kaxaas us
HUX 06bEMOM 100 MN. YeTblpe-NATb CKNSHOK B
3aBUCUMOCTM OT TEMbI.

Fne BcTp W BO Ci o?

Berpeuaemcn 8 Zoom koHepeHumnia 8 20:00 (no cy6botam
B8 19:00). Ccbinky, 1D v napons Bbiwnio 3apaHee. C moeit
CTOPOHbI — CTEHAAr, OTBEThl Ha No6ble BalK Bonpockl. C
Balleil CTOPOHbI — 3MOLMIA, aCCOLMALMKM, KOMMEHTapUK,
MHeHWs, Gocble HOrW. [LNUTeNbHOCTL CeCCU OKONo 2
4acos.

A Napdénos Gynet?

OH Kak NPUPOLOHOE SIBNEHNE, MOXET CNYYNTLCA, a MOXeT
He cnyuuTbea. Bnpadem, rocten a nobnio. Hudero He
obeLarn, Ho CIOPNPUabl MOryT BbiTb.

BbiNo KpyTo € BUHOrpagHukamu. B aToT pas Tak xe?
3a 13 acdmpos anpens-mMas y MeHs B rocTax nobbisano,
paiite-ka nopgcuutaio. Orol 30 BuHopenos. MopasutensHo.

Online wine tasting ‘Sklyanki Show’

OYEHB CTPAHHAR UCMAHMUA | BLANCO

C Benon MicnaHuen Toxe BCE Kyaa MHTepecHee, Yem Mbl NPUBLIKNIK
Aymars. MonpoByem WwWapenno ¢ u3pecTHAKOB MNexeaeca, caenaHHbIn
110 GypryHACKOMY KaHOHY, ANbGMNbO U FOABNBO — 3BYHMT Kak
My3blKa, TaK e W Ha Bkyc. Jllobuman rapsaqa 6nanka. U kyaa xe 6e3
OHAApPUOK Cypy 13 cTpakbl Backos, C Hero u HauHeMm

Anexce# KoprHes u Ceprei YekpbiKoB NbIOT BMECTE C HaMu U
UCTIONHSIOT XWTe! rPYNNbI «HECYaCTHBIN Cryuai

29 nioHA, noHeaenbHuK, 20:00-22:00
Mecro scrpeun: ZOOM

Online branches by Dom Kultur team

CREAM SODA,

KOMAH[A QOMA KV/IBTYP
1 BOMBAY SAPPHIRE
MPUNALLAIOT BAC

B ONLINE roCcTh

Online event platform
https://stayreal.online
stayreal.online =l BB -

. 75 nyBnukaLuii 1110 noANUCYUKOB 12 nognucok

StayReal

New category of realtime digital entertainment by #staythefuckhomebar. These is
no past and no future. Live right now at this moment. StayReal

bit.ly/2BcqUkE

© o

StayReal our rules

105 EVENTS COMPLETED

Skay $he fuck

nome gdZ




Relevant references

Guidelines for making coffee Oom.py #canathome DIY cocktail kits by Invisible

invisible

at home by the Chernyi Cooperative

Kooneparus YépHbiii

Kode, kpyxxka v vaiHuk. Yto genare?

“HBTP“I(IJ,HH no 3aBOpHEaHHIO I(Od)ﬂ B yauke B AOMALWLHKWX YCNoBUAX

3ToT peuenT NpoMCXO4HUT U3 MeToAd 3ABAPHEAHUA, KOTOPbIA HCNONb3YeTcHd B UHAYCTPUM ONna

OUEeHKH, CPABHEHHS W KOHTPONA 3epHa Ha KannuHrax. 3a ocHOBY NPUHAT cTaHAAapT Specialty T o S (P T T S T e E R s

Coffee Association: cooTHoweHue 55 = 10% rpammoe kode Ha NMTP BOAbI H TeMNepaTypa # h omeasas pa ce fO rnew AHATOMHHYECKYI0 0COBEHHOCTh — PYKH PACTYT H3 e, 310 OTKpHITHE

TPHBEJIO K XneDoneYeHn o 1 BA3AHHID, K TeHepaJIbHbBIM Yﬁﬂp]{ﬁM,

sasapusakua 93.0°C = 3° experiences and sensations S

Boabmute camyto o6bluHYO KpYskKY, 16 rpammos* monotoro kode v Bogy 95°C. Ecnu Her CTPALIEO CKA3ATS — K BKPYHBAHMIO JAMIOTKH Gea Aeneruposanms,

BO3MOXHOCTH H3MepPHTL TEMNEepaTypy BoAbl, TO MOAOKAOWTE ABE MHUHYTEI NOCne 3AKHNaHWA #h ig h —va | u e eve ntfu I | ife at
yaiiHuka. Nomon: 4YyTe KpYynHee TPOCTHHUKOBOrO caxapd.

cpasy ke, KAK TOJIBKO OHA Teperopaer.

h Pacrylm—le H3 ILTeY MOTYT 3alIPOCTO JeJIATh BEIIH, paHEee Ka3aBIIHEeCA
v m B — PO CaMOJIEATETBHOCTD

1. 3aceinbTe Kode B KPYXKKY, 3aneiTe BOAOIH OO KPAEE, NOCTABLTE TAWMEP HA 4 MHHYTLI. ome e e
CMBICJIE 3TOI'0 CJI0BA.

2. Ha yeTBépToii MMHYTE HECKONBLKO pa3 CTONOBOH NOXKOA OTOABHMHLTE LIANKY C NOBEPXHOCTH

HAMMUTKA, KPYNHbIe YacTULbl OCSAYT U He 6YyayT Mmewartb. CHUMUTE NOXKOH OCTABLUYIOCA MeHY W #SOI utio ns fO r Socia I |Z| ng
MernKue YacTULbl. 0 q
with family

Caesaii cam
3. Ha 11-it muHyTe rode B KpydiKe Yrke nogxopaLeid Temneparypsl, YTobbl caenars 6onblIoi rNOTOK L.
20 kokreitned «IInpur»
(u ApyTHX) — ¢ «Anlepomem»

u «YuHapoM»

4100

U He 0BxeubcH.

#the joy of doing things on
one’s own

*Tpu cTonoeble Noxkku 6ea ropku

B xopauny



r ~ ~ - Vol X% ~ ~ ~ o
Relevant references

@ Airines

Y

BneuatneHnus,
KOTOPbIX
BCe Xaanu




gen

Relevant references

Miratorg: IKEA:
Let’s spend the barbecue season Let’s preserve all the good things
together we’ve learnt

YOTA:
Master of Traffic

yMPATOPI'

#support in developing and
#family values maintaining new skills and

L 245 MUHYT Ha 3BOHKM MO a-6c.);'e, . . interests
— #family time

#well-thought and rational . #family values
#joys

#value for money . _ #family time
#unity between generations

#control and order #work-life balance




Given all the above, the question is, could a single
brand be a lovemark for all generations at once?

AGUSHA VS. TYOMA VS. FRUTONYANYA

Afolieq



Appendix 1.
Generation-specific forecasts:
so, what next?




ﬁ THE FIRST THINGS TO DO AFTER THE ISOLATION

gen
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MEET THE LOVED ONES «LIVE» WANT TO MAKE UP FOR

EVERYTHING, INSTANTLY AND A LOT

WILL HAPPILY RETURN TO
NORMAL LIFE
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Q FORECASTS

L

STATUS QUO UNBIASED JUDGEMENT OPTIMISM AND LOCAL OUTLOOK
AND WIDE OUTLOOK
* Looking into the future calmly, rationally, * Looking «wider» — not only in terms of their e Thinking within the scope of personal
in a balanced practical manner own lives, but also in regard to the country capabilities and own family
* Expecting no major changes, feeling there and society in general « Optimistic in their forecasts: believe the life
is support from parents and rely on it * Not quite comfortable speculating about is going to return to its normal course

the future — used to living here and now




